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Books & Media, the comprehensive online reference and analysis tool from 
BDS, has been selected by Arts Council England to be made available to 
English public libraries via its Reference Online service. 

Arts Council England’s support means libraries have the chance to subscribe at 
significantly reduced prices if enough libraries choose to adopt Books & Media.

Books & Media is both an invaluable back-room aid for stock selection 
and supplier selection analysis and a customer facing resource that allows 
librarians and library users to keep abreast of all books featured and reviewed 
in the UK press, TV, radio, film and internet.

“The adoption of Books & Media into Reference Online represents an 
unprecedented endorsement of our product,” says Sarah Armitage, Director of 
Library Sales at BDS. “We now sit alongside the reference greats such as the 
Oxford Dictionary of National Biography, Who’s Who, Grove Music Online and 
the Oxford English Dictionary, and the Books & Media service is affordable for 
everyone.”

BDS, the creators of Books & Media, working with Arts Council England, can 
offer libraries an incredible 75% reduction on subscription prices if half 
the library services in England take up Books & Media by 1st April 2012. To 
subscribe contact Sarah Armitage (contact details on page 2).

Spring 2012

High Street bookselling giant 
Waterstones has struck a deal with 
BDS to use Books & Media across its 
company intranet, ‘Compass’ to serve 
its 296 stores and 4000 staff in the 
UK and Europe.

This significant deal involves the 
creation of a specially branded 
version of Books & Media created 
with Books & Media builders, web and 
data-handling specialists, Ehaus. It 
came about after a trial period, during 
which Ayesha Graves, Coordinator of 
the Waterstones intranet, identified 
how Books & Media would benefit 
Waterstones by bringing greater 
efficiencies to a busy department.

WATERSTONES 
FINDS BOOKS & 
MEDIA ‘INVALUABLE’



Welcome to the latest edition of BDS Life and an issue that 
takes a positive look at the future.

On our front page we announce the good news that our 
online reference tool covering books in the national press, 
TV, radio, film and the internet, Books & Media, is now part 
of Reference Online alongside such revered publications as 
the Oxford English Dictionary, Grove Music Online and Who’s 
Who. This means libraries can get a great deal for their back 
room staff and their customers.

We also announce the expansion of our products and 
services, making Library of Congress data available through 
BDZ and Trade records available through Capita.

Our features include two dramatically contrasting pieces. 
BDS Life writer, John Hudson, visits the remote Caribbean 
island of Culebra to tell the inspiring tale of its community 
library, while BDS Director of Library Sales, Sarah Armitage 
takes a look at the academic libraries of the universities of 
Bath and Bath Spa.

Of course we keep you up-to-date on what has been 
happening at conferences relating to BDS. NAG and IFLA 
2011 and the recent Consumer Electronics Show 2012 
are covered. We also look at good news stories from our 
web and design arms, Ehaus and Weesleekit and cover 
the success story of a new book written by Books & Media 
Managing Editor, Harry Doherty, on rock supergroup, Queen.

As you will know from previous issues of BDS Life, BDS 
undertakes cultural sponsorship relating to libraries and 
the arts. In this issue we are pleased to follow up on BDS’s 
recent acquisition of an artists’ book cabinet for the Crichton 
Library in Dumfries, and announce our continued support 
for Shakespeare’s Globe Theatre on London’s South Bank in 
its touring production of Hamlet which we will help bring to 
Scotland later this year.

Finally, among the many more articles to be found in this 
issue, I’d personally like to highlight our new initiative 
designed to extend the range of our data, support authors 
and introduce them to communities in our own region, 
Dumfries and Galloway. The fortnightly review and interview 
slot, sponsored by BDS, on local radio station Alive, is 
already producing stimulating commentary on books and 
authors who live in our community and we are amazed at 
how many “big names” live just down the road from us. Keep 
an eye on our website for information and podcasts.

I hope that you enjoy this issue of BDS Life as much as we 
have enjoyed putting it together for you.

   Lesley Whyte - Editor
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Harry Tops the Charts

Arts Council England now represents arts, museums 
and libraries, having assumed some of the functions of 
the Museums, Libraries and Archives Council (MLA), on 
1 October 2011. 

Reference Online is a national collaborative 
procurement initiative currently led by Arts Council 
England on behalf of English public libraries. Its 
purpose is to provide a service for the procurement 
of commercial electronic products and services which 
secures cost-effectiveness for libraries, streamlined 
processes for all and – most importantly – improved 
services to public library users. Over the past five 
years, the service has achieved £7.5million efficiency 
gains for public libraries and has been well-received by 
users, library staff and suppliers alike.

To subscribe, find out more about subscription rates or 
to discuss what Books & Media can do for your library 
service please contact Sarah Armitage on 
sarah.armitage@bibdsl.co.uk or 07860 324570

Visit Books & Media on www.booksandmedia.co.uk.

CONTINUED FROM PAGE 1

REFERENCE ONLINE 
ADOPTS BOOKS & MEDIA

2

3

3

4

4

5

5

6

8

10

10

11

11

12

12

13

14

14

15

15

16
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BDS is delighted to announce that Capita’s library 
customers now have the option to access BDS’s 
extensive trade records database, BDSTrade. 

All Capita users currently have access to BDS’s 
three million library-quality record database via 
Base and the trade data augmentation will be 
available through an additional subscription fee 
paid directly to BDS.

BDSTrade offers an additional eight million records 
across a huge range of material. Examples of 
items covered include more esoteric publications 
likely to be of specialist interest, professional 
publications, material originating from smaller or 
more specialised publishers, foreign language titles 
and higher level academic texts.

“There are many applications for the incredible 
resource that is BDSTrade,” says Sarah Armitage. “It 
can be used for the otherwise time-consuming task 
of cataloguing readers’ requests and donations, or 
prove valuable in meeting the increasing demand 
for foreign language material, or in the process of 
stock selection.”

BDS trade records are received directly from 
publishers and are converted by BDS into the 
MARC21 format. Whilst MARC records in BDSTrade 
are not subject to the same strict levels of quality 
checking as those in the BDS library-quality 
database, access to  this wider database via Base 
will provide users with the most comprehensive 
coverage possible for titles which they may wish to 
acquire and catalogue for their libraries.

For more information or to subscribe to BDSTrade 
via Base, contact Sarah Armitage, Director of Library 
Sales, Tel. 07860 324570, 
sarah.armitage@bibdsl.co.uk. 

In the last issue of BDS Life our lead feature 
erroneously referred to Capita and Base as Talis 
and Talis Base. This error occurred due to the 
interval of time that elapsed between the clearing 
of our copy and the eventual publication of the 
newsletter, during which both company and 
product changed names. We sincerely apologise 
for this error and any misunderstanding or 
confusion this may have caused.

BDS TRADE DATA 
AVAILABLE VIA 
CAPITA

Working closely with Matthew Pollock of Ehaus and 
Barry Smith, Director of Sales at BDS’s commercial arm, 
West10,  ‘Waterstones Compass Media Watch’ was created 
to fit seamlessly into the ‘Compass’ look, feel and branding. 

Prior to using Books & Media, Susanne Ard from 
Waterstones’ Store Communications Team, would spend a 
large part of Monday creating information from weekend 
papers about relevant books, and sending the information 
out via the company intranet.

Now, Books & Media’s comprehensive coverage of books 
featured across the press, TV, radio, film and the internet 
allows a much more targeted focus to be developed across 
branches as soon as reviews or features are published or 
broadcast.

Staff at the Waterstones store at George Street, Altrincham 
said that they used it extensively and found it ‘invaluable’, 
while Katie in Haywards Heath branch wrote, “loving the 
new Books & Media on Compass - great stuff!”  “The new 
Books & Media site looks amazing, very useful, thank you!” 
wrote member of staff Neil at the Falkirk store, and Emma 
in Brentford said, “The Books & Media service is great- so 
time-saving”.

As Books & Media is updated by 1pm on Friday through to 
Sunday, Waterstones can be sure that its branch managers 
and staff are able to address customer queries about books 
they’d read about in the papers while staff can also create 
window displays based on books in the news.

“BDS is proud to offer Books & Media to the trade, 
libraries and publishers,” comments Eric Green, Business 
Development Director at BDS. “The deal with Waterstones 
demonstrates the value of Books & Media as a tool for the 
book trade. It is also good news for publishers featured in 
the news as their books are in front of all branch managers 
and staff. The flexibility of Books & Media means that it 
is capable of being used in a variety of sectors and for 
numerous purposes.” 

The Waterstones deal represents another major success for 
Books & Media following the acceptance of Books & Media 
onto the prestigious list of online titles that comprises the 
Reference Online resource for England’s libraries.

“We have quickly become a major reference point and 
resource,” says Books & Media Managing Editor, Harry 
Doherty. “If you need to know about what’s being said 
about books in our busy media-dominated world, then 
Books & Media is vital.”

WATERSTONES 
FINDS BOOKS & 
MEDIA ‘INVALUABLE’
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BDS has announced that its BDZ service, used by public 
and academic libraries up and down the country, will now 
include the option to access Library of Congress data.

The LoC data will be made available alongside the 
comprehensive UK derived data BDZ users employ on a 
daily basis. 

This significant enhancement means that BDZ now carries 
data for US-published titles and will enable subscribers to 
find LoC classification numbers for a wide range of titles. 
Access to LoC data will be allowed via a separate Z target, 
allowing the user to choose whether to access UK records 
created by BDS and the British Library or US records created 
by the Library of Congress.

“BDZ is an incredible resource for libraries and now, by 
listening to our customers and extending our range of 
resources, we have made BDZ even better,” says Sarah 
Armitage. “We hope that academic libraries in particular 
will find this extension to our BDZ service has many useful 
applications.”

BDZ uses Z39.50 protocol which allows users to download 
records directly to their library catalogue with no need to 
spend time transferring data files. Subscription extensions 
are also available to search and download records from 
BDS’s extensive DVD and CD MARC record databases.

Plans are now underway to incorporate LoC data into BDS’s 
flagship multimedia resource, BDSLive.

For more information and subscription prices, please contact Sarah Armitage, 

Director of Library Sales, Tel. 07860 324570 sarah.armitage@bibdsl.co.uk.

BookBrunch now works closely with stakeholder BDS 
to expand its services and coverage to its readers 
including libraries. To continue this growth Eric Green, 
BDS’s Director of IT and Business Development, has 
been appointed BookBrunch’s new CEO to run alongside 
his role at BDS. He will be joined by Cortina Butler as 
interim Managing Director. Co-founders Liz Thomson and 
Nicholas Clee remain as Joint Editors.

Butler recently stepped down from her position of 
Global Editor-in-Chief of Reader’s Digest Books and 
Home Entertainment. She will assist BookBrunch in 
developing its strategy for growth. She said, “I have 
known Liz and Nick for many years and have greatly 
admired what they have done in setting up BookBrunch 
and establishing it as an essential part of the book 
industry. I welcome the opportunity presented to work 
with them, Eric and the BDS Group in determining the 
next stages in BookBrunch’s development. “

Eric Green commented, “BDS has delivered bibliographic 
data across the book industry, and to the film and 
DVD world, for over 17 years. Data is more important 
than ever as the book industry embraces the digital 
revolution; it is natural for us to expand into online news 
services which complement our core business so well. 
The BookBrunch editorial direction remains firmly in 
Liz and Nick’s hands but I am extremely pleased to be 
able to help them achieve the reach and growth that the 
service deserves.”

BDS announced its investment in BookBrunch in April 
2011.Over the next few months, BookBrunch looks 
forward to many new features and partnerships, 
including a complete overhaul of its website and 
newsletter.

BookBrunch, the UK’s daily serving of news and views from 
the book industry, enters its fourth year with an enhanced 
management team and a newly designed website…

BDZ TO INCLUDE 
LIBRARY OF 
CONGRESS DATA

BOOKBRUNCH 
SET TO GROW

4



5

Books & Media, BDS’s comprehensive guide to books 
featured across all media, has become a subscription only 
service after a successful and extensive trial period.

Many libraries have already signed up and many more 
are sure to do so under the new Reference Online 
subscription deal brokered in association with Arts 
Council England (see our lead article). Books & Media is 
an indispensable tool for aiding selection and gauging 
the relevance of supplier selected titles, as well as being 
the most comprehensive and vital resource available for 
keeping up-to-date with books in the media.

As well as libraries, Books & Media is already being 
used by some of the industry’s giants in the trade and 
publishing and by individuals who need to keep abreast 
of the culture of the book. The free weekly e-mail 
newsletter directs users to topical features, keeping 
them up-to-date with a few clicks of a mouse. This leads 
into a wealth of references, search options and detailed 
information, including library-relevant bibliographic data 
and cover images, as well as providing links directly to 
newspaper reviews and providing plan-ahead TV and 
radio listings. 

While the weekly Book & Media e-mail newsletter 
remains free, the main website, www.booksandmedia.
co.uk, now requires a single or multi user licence to 
access its huge database of information on books that are 
reviewed in the press, made into TV serialisations or films, 
discussed on chat shows, read on the radio and featured 
in blogs or on social networking sites.

“The service has been available for trial for eighteen 
months,” comments Harry Doherty, Managing Editor 
of Books & Media. “During that time we perfected the 
service, added new features and built a huge database of 
books in the media that goes back over four years. We are 
confident this is a rock-solid product that addresses what 
libraries need in today’s vast media culture.”

The service was started in April 2010 during the 
London Book Fair and quickly acquired over 800 trial 
subscriptions. Week by week the database grew and new 
features were added until Harry Doherty finally decided 
it was ready for stage two, the introduction of the 
subscription only service.

“Books & Media will not only prove vital to libraries at a 
time of growing pressure on budgets when it is critical 
that stock selection is kept relevant and targeted,” says 
Sarah Armitage. “Books & Media is indispensable to 
anyone seriously working with books and it will help 
customer facing staff address enquiries concerning books 
in the media swiftly and accurately.”

To sign up for a free two-week trial on all areas of the site 
and register for the free weekly newsletter visit the Books 
& Media website, www.booksandmedia.co.uk or write to 
Harry Doherty on harry.doherty@booksandmedia.co.uk.

To find out about a library subscription as part of the new Reference 

Online money-saving deal, enquiries should be addressed to Sarah 

Armitage on 07860 324 570,  sarah.armitage@bibdsl.co.uk.

BOOKS & MEDIA BECOMES 
SUBSCRIPTION SERVICE

Media information giant Gracenote has signed with BDS’s 
trade arm, West10 Entertainment, for the supply of vital film 
and TV data to help drive its new Video Explore service, part 
of Gracenote eyeQTM, already adopted by leading electronics 
company Philips.

Video Explore allows an end-
user to search and navigate for 
commercial movie and television 
information. Selecting a TV listing 
uncovers synopsis, cast and crew, 
high resolution artwork, and links 
to related content. 

“We wanted to get to a user-experience that feels intuitive 
and not ‘bolted on’, even though the experience is as much 
reliant on the data feeds from our partners, such as West10 
Entertainment, as our own engineering,” a Gracenote release 
states. “We’ve worked hard with our partners to make sure 
that we’re getting the right data and images for programmes.”

Stephen White, President of Gracenote, adds, “TV viewership 
is on the rise and is being radically transformed from a 
passive experience to a more engaged, interactive, and 
on-demand experience. Gracenote eyeQ lets manufacturers 
provide a deeper and more personal way to watch TV, while 
also getting the ability to steer people to purchase, stream 
and download content.”

BDS data is being used by Gracenote to assist the consumer 
by guiding their choice from a wide to a more focused 
range of options. This is achievable with intelligent, deeply 
linked metadata that provides connections to actors, genres 
and similar films or TV programmes combined with the 
experience, expertise, knowledge, skill and understanding of 
the service provider.

West10 Director of Sales, Barry Smith, comments:

“Now, more than ever before, consumers have a multitude 
of programmes and channels to choose from, available to 
them anytime, anywhere and across a variety of devices. The 
excellent search options offered by West10 data are vital 
as content libraries get larger. At the same time, the TV and 
video distribution marketplace has become increasingly 
competitive. West10 metadata allows providers of digital 
media products and the content community to make their 
offerings more powerful and intuitive, enabling superior 
consumer experiences and ensuring customer satisfaction.”

The deal came about when tvtv, the German Electronic 
Programme Guide (EPG) provider, now owned by Gracenote, 
was impressed by BDS data driving FindAnyFilm.com. After 
comparisons with other data providers, BDS and West10 
came out a clear winner in terms of flexibility, content, 
accuracy and coverage. 

“The Gracenote deal is another huge endorsement of our 
data,” comments Eric Green. “We are proud to be working 
with the home entertainment industry’s leading companies 
and look forward to continuing to work alongside them for 
the benefit of providers and consumers alike.”

BDS DATA POWERS 
GRACENOTE VIDEO EXPLORETM



Bath is one of England’s great cities. 
Its history is still visible as you walk 
the streets dating back to Roman times 
while its literary associations ensure 
that most of us have visited its splendid 
Georgian architecture through the 
pages of Jane Austen’s novels and their 
TV adaptations. But these are not the 
only reasons people flock to Bath. The 
city also boasts two of the country’s 
best universities, the University of Bath 
and Bath Spa University, and both use 
BDS data to manage their university 
library catalogues.

Claire Tylee is Bibliographic Services 
Librarian at the University of Bath. 
She gives me a warm welcome in the 
glass-fronted foyer of the Library and 
then leads me through a busy hive 
of student activity to the Technical 
Services offices. This is where the data 
supplied by BDS comes into its own 
and it is also where I meet Ann Siswell, 
Deputy Librarian at Bath Spa University, 
who has come to talk to me 
alongside Claire.

Both university libraries subscribe to 
BDZ, which allows their cataloguers 
direct access to the BDS database using 
Z39.50 protocol, and also to BDSLive. 
BDS data, therefore, supports the 
core cataloguing activity that sustains 
both libraries and is also used in the 
acquisitions and checking process from 
ordering through to placing the book 
on the shelf.

Claire and Ann begin by telling me 
about their respective institutions.

“Bath Spa is rooted in the Humanities, 
Social Sciences and Creative Arts,” 
explains Ann. “It can trace its history 
back over 150 years, starting out as the 
Bath Academy of Art. We have around 
5,500 students and they are enrolled 
automatically in the library when 
they join the University. We also have 
around 250 academic staff and, like 
Bath, they use our electronic services 
widely and some are regular library 
visitors as well!”

BDZ AT THE HEART OF TWO 
ACADEMIC LIBRARIES

The University of Bath is directed more 
toward science and technology. Set 
up in 1966, it is larger than Bath Spa 
with almost 15,000 students and 925 
academic staff.

“As you’d expect our respective libraries’ 
stock reflects the subjects we teach,” 
says Claire. “We are an incredibly busy 
library, open 24/7 every day of the year 
– including at Christmas. We have 500 
personal computers and laptop docking 
points, over 20,000 e-books and 18,000 
journals and around 600,000 print items 
in stock. We lend about 700,000 items 
per annum.”

Bath Spa University Library has around 
171,000 items in stock of which over 
12,000 are non-book items such as CDs, 
DVDs, scores and AV packs. The library 
subscribes to around 500 individual 
journals but has access to around 15,000 
e-journals.  Last year, there were over 
340,000 loans and nearly 325,000 
visitors with over 500,000 downloads 
from its electronic services.

by Sarah Armitage

BDS Life visits two long-standing BDS customers, the universities 
of Bath and Bath Spa and discovers a fascinating story of 
cooperation and collaboration…

The University of Bath Library; the 
Campus is modern and spacious.

Inside Bath Spa University Library

University of Bath’s Library Entrance, 
always bustling with students and 
proudly displaying the fact that 
it was voted The Sunday Times 
University of the Year, 2011-12.

The ground floor of the University 
of Bath’s Library – one of five 
floors open 24/7/365
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“Maintaining an accurate and readily 
manageable catalogue that adheres 
to industry standards is essential to 
the smooth running of such a busy 
library,” says Eleanor Cope, Information 
Librarian (Chartered) Cataloguing, 
who heads up the three strong 
cataloguing team at Bath. “We use 
BDZ in combination with BDSLive to 
take care of the day to day running of 
the catalogue and, by implication, the 
library. This allows my team to deal 
with specific issues that are unique to 
our library stock.”

Using BDZ, data is downloaded directly 
to both library systems from where 
records are seamlessly accessed on 
the library catalogue by library users 
both from library workstations or 
remotely. BDZ and BDSLive are annual 
subscription services, allowing access 
for an unlimited number of users. 

“BDS data enables us at Bath Spa to 
make informed decisions regarding 
stock, to keep our libraries effectively 

organised and smoothly functioning and 
frees up staff time to undertake other 
jobs, including collaborative projects,” 
says Ann.

One such example of collaboration 
between the two libraries has been the 
cataloguing of the Holburne collection 
which was stored across both university 
libraries until recently, but was in 2011 
moved to a purpose built basement in 
Bath’s Holburne Museum.

Sir William Holburne’s library consists 
of about 1,800 volumes. Although many 
of the volumes are typical of a Victorian 
‘Gentleman’s Library’, comprising 
novels, guide books and histories, there 
are also exceptional items, such as 
catalogues of art exhibitions to which 
he lent, and albums of rare prints. 
There is also a reference library of 
art and history books, catalogues and 
periodicals of about 1,750 volumes 
covering fine and decorative arts from 
the Renaissance to the 20th century and 
the history and architecture of Bath. 

Inside Bath Spa University Library

Bath Spa University has three 
campuses set around this 
elegant Georgian City.

Bath Spa University Library has 
recently been fully refurbished using 
colour co-ordinated library furniture, 
meeting places, transparent glass 
walls and new study areas.

The Glass Room, part of Bath Spa’s 
refurbished library where students can 
take advantage of the large screen 
facility and work collaboratively.

Some are rare foreign publications that 
are hard to find in British libraries.

“BDSLive proved very useful to us in this 
huge undertaking,” says Ann. “Its breadth 
of content, detail and visual referencing 
enabled us to identify many items and 
generate catalogue records. We are all 
really quite proud of our achievement.”

“No university in the world has ever risen 
to greatness without a correspondingly 
great library,” said author and librarian, 
Robert Clark Powell. Certainly the 
libraries of the University of Bath 
and Bath Spa University are helping 
thousands of students achieve academic 
excellence across a wide range of 
subjects. At the heart of those libraries 
and ensuring that those students get 
to the items they need is the library 
catalogue and at the heart of the 
catalogue is BDS data.

To find out more about the University of Bath visit 

www.bath.ac.uk and Bath Spa University visit 

www.bathspa.ac.uk
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Even before you arrive on the idyllic, 
sandy beach and tropical forest island, 
you can’t help thinking about libraries. 
There’s only one town here and its 
name is Dewey. It’s not big and its 
roads are bumpy. As you drive your 
golf cart – quite a few visitors use golf 
carts to get around – you’ll leave the 
thin stretch of tarmac that passes for an 
airport and head for downtown Dewey 
passing  boats on your left and bars, a 
school and the island generator on your 
right.  Reach the other side of town 
and you’ll see a sign that says: Culebra 
Community Library. Open.

Eighteen hundred people on an island 
of ten square miles built this. No 
government funding, no statutory laws 
forcing the local council to fund and 
promote reading and literacy. This is 
people power.

If you’re in a golf cart it is best to 
park up a hundred yards from the 
entrance. The bumpy road gets very 
bumpy. But all the better because the 
walk allows you to see the brickwork 
mosaic before the library entrance. It 
pictures giant leatherback turtles. If 
you have ever heard of Culebra, the 
turtles are probably why. The beaches 
here are one of the leatherback’s most 
important breeding spots.

Lori Novis, Culebra’s librarian, is 
proud of the new entrance, recently 
completed by a local artist, as she 
begins a tour of what is a truly 
remarkable achievement. Lori came 
here in ’07 after falling in love with 
the island on vacation. But the library 
predates her. It was started as a not-
for-profit organisation in 2006 and 
founded  with a donation from Dotty 
Hill as a memorial to her daughter, 

Sandy, who was killed in an air accident 
in 1996. It was established in a trailer 
next to the Fire Station. Lori points out 
the spot. A horse is standing there. The 
locals still use horses to get around.

Today, there are two trailers and a 
roofed deck joining the trailers. The 
total surface area is 3600 square 
feet, half indoors, half out. Free wifi is 
available throughout and customers sit 
outdoors, read and research on their 
laptops. People live in the wide open 
here, except in the hurricane season. 
And true enough, there are a few damp 
volumes that were caught napping 
by the recent visit of hurricane Irene. 
However, the roof stayed on and kept 
the stock safe.

“All our stock is donated,” says Lori. 
“The new deck and roof cost us 
$40,000 and came from the Rotary 
Club of San Juan. Everything has been 
achieved through fund-raising, grant 
applications, donations and voluntary 
help. Even the cinema!”

One half of one trailer has been made 
into a cinema, with plush seats and 
popcorn tub holders in the arms and 
a big flat screen TV. The trailer walls 

have been given that glitzy cinema feel 
with red wall covering. Just outside 
the cinema is the sewing centre where 
classes are held in traditional sewing 
and quilt-making.

“An island is a lifeboat,” explains Lori, 
“and Culebra Community Library is 
the lifeboat’s communications room, 
the islander’s point of contact with 
its own past and a much bigger world. 
Without it how do we learn of what’s 
happening, what careers or jobs our 
kids might choose, what opportunities 
are available, what people are thinking 
outside our ten square miles?”

There are real issues here. A largely 
Hispanic population whose language 
was at first proscribed by the US 
when it invaded in 1898, residents 
live in a non-autonomous region of 
the USA without a vote on central US 
government. This poses problems 
with regard to issues of equality of 
opportunity. The library is a means to 
find a voice and realise choices for the 
island’s inhabitants, especially 
the young.

Puerto Rico, of which Culebra forms 
a part, was a colony of the Spanish 
empire for over 400 years. As today 
Spanish is officially America’s second 
language, the opportunities for a 
broader cultural dialogue on an 
international stage and recognition for 
a divergent literary tradition to that of 
mainstream USA are perhaps the best 
that they have ever been in the island’s 
long history as a dependency.

Books in Spanish line one side of a 
trailer. Lizette Andujar maintains the 

A LIBRARY 
IN A TOWN 
CALLED 
DEWEY

If only Robinson Crusoe had found a 
library on his desert island he may have 
been a happier man. For the five mile 
wide island of Culebra in the Caribbean, 
the community library is a vital part of 
everyday life and, just as Crusoe had 
to build everything for himself, so the 
Culebrenses have built and stocked 
their library from scratch…

by John Hudson

Any Island is a Lifeboat

Spanish Legacy
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collection while Lettie Melendez, 
the second bi-lingual staff member, 
is familiar with the Culebran literary 
scene. She explains that works of local 
authors, such as Claro C Feliciano, Jose 
Romero Samos and Benjamin Perez 
Vega are all written in Spanish, so 
the library is preserving the island’s 
valuable heritage. 

Lettie talks about the informal lending 
system. “We run a Browne issue 
system, no membership, just check-in, 
check-out. Many people who borrow 
are visitors on boats. They bring us 
books for our collection as well as 
use our stock. Some take books away 
by accident, and we get parcels from 
mainland USA with a note ‘sorry, forgot 
to bring this back’”.

The sea plays an important role in 
island life, and staff member Lawrence 
Birch has made his home on the waves, 
living full-time in his boat and acting 
as the library’s point of contact for the 

island’s ‘boaters’, as they are known. 
Lawrence has also read every book 
in the collection and is affectionately 
known as the library’s repository 
catalogue.

In fact the catalogue is a list in a ledger. 
Looking at it one can’t help noticing the 
familiar numeric code on the shelves. 
This is a library organised by Dewey. 
Even if the town isn’t named after 
Melvil but rather an Admiral, it was fair 
bet that a librarian living in Dewey like 
Lori would recognise the importance of 
using a standard classification system.

And what about the future? The 
library is going to expand its already 
impressive IT suite – complete with 
a coffee maker donated by the New 
England based corporation, Green 
Mountain – with a new learning 
centre. It wants to increase its scope 
by linking with other island libraries, 

such as that on Vieques to the south. 
It wants to develop the promotion 
of island traditions, not only those 
connected with Puerto Rico but also 
the nearby US Virgin Islands and St 
Thomas. It will have more local theatre 
under the roof of the deck after the 
successful production of ‘Oliver’ this 
year. But the big question is: does the 
library attempt to become part of the 
American state system of libraries?

“We’ve done so well on our own but 
a little recognition from government 
would go a long way, as would some 
funds,” says Lori. “We’ll see.”

Whatever, Culebra Community Library 
in the town of Dewey is sure to grow.  
It’s an inspiring story for us all. And if 
you should be heading for this magical 
Caribbean island for a holiday, don’t 
forget Robinson Crusoe and pack an 
extra book to donate to the library and 
its community of readers.

American Future

Lori Novis 
outside Culebra 
Community Library

Lettie Melendez at the library checkout

Lawrence Birch 
using the library IT
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Authors and their books local 
to the Dumfries and Galloway 
region, where BDS is based, 
have received a boost from the 
company that is responsible 
for maintaining the nation’s CIP 
catalogue for the British Library.

BDS is always looking for ways 
to broaden, deepen and enrich 
its data for its customers so 
when Dumfries-based local 
independent radio station, 
Alive, approached the company 
with a view to assisting with a 
lunchtime book review slot, BDS 
got back to it with a novel idea.

“We are always looking for links with new and small 
publishers relevant to particular regions or sectors,” says 
Dorothy Reid, Publisher Liaison Manager at BDS. “So we 
suggested to Alive that they review authors and publications 
local to south west Scotland.”

At the same time as providing valuable promotion for local 
authors and their work through a local community radio 
station, the information gathered will build an in-depth 
database of smaller publishing companies specific to a 
region.”

“We know various libraries hold titles published in southern 
Scotland that are not from major or even medium-sized 
publishing companies but getting that information is often 
difficult and time consuming,” continues Dorothy. “Our work 
with small Scottish publishers helps to bring these titles to 
the attention of libraries.”

South west Scotland, which is the birthplace of Scotland’s 
national bard, Robert Burns, and twentieth century giant, 
Hugh MacDiarmid, is home to many small publishers and 
well-established writers, so ironically, the radio slot will 
review the work of some big names.

“This is a wonderful arrangement,” says Alive Business 
Development Manager, Cameron Murray, “We get relevant 
and original material for our radio station and BDS gets 
information which can go on to help libraries up and down 
the country.”

The reviews began this January and will run fortnightly. 
There’s no shortage of material as the first six months of 
reviews are already planned.

To find out more about Alive and listen to the station you can go to 

http://aliveradio.net/

BDS PROMOTES A 
REGION’S WRITERS

BDS supported the Society of Young Publishers’ 
Conference that took place at Oxford Brookes University, 
Oxford, on the 19 November.

The Society of Young Publishers is a non-profit organisation 
providing information and events for people interested in 
the publishing industry. Established in 1949, the Society 
was originally aimed at the 18-35 age bracket, but has 
since become open to anyone working in the publishing 
industry.

The title of the 2011 conference was Press forward: 
updating an outdated industry and it focused on the ways 
in which the publishing industry is changing and updating. 
The opening debate was called Foreword to the future: 
what next for publishing? and the closing debate, entitled, 
Piracy is a crime: do we accept it?  discussed creative 
commons and DRM.

The day also comprised of numerous seminars, including a 
careers clinic, a session on effective design for the digital 
age, the changing world of rights, developing a social 
media strategy, and digitisation, including a look at a 
“future format for past content” which looked at the recent 
development of book apps, such as T S Eliot’s Wasteland 
from Faber.

One particular seminar looked at managing the media. BDS 
offered all attending delegates a chance to experience its 
own media website, Books & Media, in a one month free 
trial as part of their sponsorship deal.

“When I was approached by a representative of the SYP, I 
did not hesitate to agree a modest level of sponsorship,” 
said Lesley Whyte. “We work closely with publishers all 
over the country to ensure that the data BDS supplies its 
customers is accurate and comprehensive, and the SYP 
comprises the publishers of tomorrow.”

For more information on the Society of Young Publishers go to 

www.thesyp.org.uk/index.php.

BDS SUPPORTS 
YOUNG PUBLISHERS
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Students and members of the public can now see artists’ 
books at the Crichton Library, Dumfries, thanks to the 
initiative created by artists’ group Iris and supported by BDS.

A new display cabinet, purchased by BDS and donated to the 
Iris group, contains some seventy-five books given by artists 
from the two hundred that went into the exhibition ‘Place, 
Identity, Memory’ which was featured in our last BDS Life 
newsletter.

Artists’ books are unique creations of artists, print makers, 
sculptors – in fact makers from almost any creative field. 
Their history goes back to before the invention of commercial 
printing but modern artists such as Matisse revelled in their 
possibilities. Like all books they communicate an individual’s 
vision in an inspiring manner, but do so through the materials 
used to make them as much as their literary content.

“We are delighted to host such a magnificent collection,” says 
Avril Goodwin, Head Librarian at the Crichton Library which is 
based in Dumfries and Galloway College and also serves the 
universities of Glasgow and West of Scotland. “Libraries are 
about the culture of the book in all its possibilities: printed, 
handmade and electronic. We hope the public enjoy visiting 
these unique works.”

Iris member, Julian Watson, says. “On behalf of Iris I would 
like to thank BDS and the Crichton Library for supporting our 
initiative to preserve this legacy.”

The collection is 
available to view 
during normal library 
opening times. A 
storage area in the 
cabinet houses any 
books not on show 
at the time, so the 
whole archive can 
be collected in one 
place. The display 
will be changed 
regularly to show 
all the seventy-five 
works over time.

“When Iris came to BDS and asked for support I had little 
hesitation in endorsing it,” says Lesley Whyte. “BDS is built 
upon excellence and quality and a profound belief in the 
value of libraries to our society. We hope visitors to the 
Crichton Library enjoy this unique display.”

“The display is a survey of the artists’ book at the beginning 
of the 21st century, a culturally diverse, challenging and 
beautiful exhibition for the public to engage with, study and 
take delight in,” comments Linda Mallett, a member of the 
Iris group.

Libraries interested in borrowing and displaying the collection or part of it 

should initially contact Avril Goodwin at the Crichton Library at 

avril.goodwin@uws.ac.uk.

To find out more about Iris contact irisinfo@talktalk.net. To find out about 

visiting the collection, go to 

www.uws.ac.uk/schoolsdepts/library/CrichtonLibrary.asp. 

Lesley Whyte, Avril Goodwin and 
Linda Mallett look at one of the works 
contained in the new bookcase.  

ARTISTS’ BOOKCASE 
INSTALLED 

The long standing association between BDS and 
Shakespeare’s Globe Theatre on London’s South Bank is 
set to continue this year with the sponsorship of three 
performances of Hamlet to take place at the Crichton on 
22nd and 23rd August.

Shakespeare’s most famous play has been directed for the 
Globe’s touring troupe by Globe Artistic Director, Dominic 
Drumgoole. Performances will take place across the UK 
and Europe. The speedy, often humorous interpretation 
has drawn praise from the critics with The Independent 
commenting:

“A thrilling performance for Dominic Dromgoole’s 
wonderfully engrossing touring production ... it is intensely 
touching to have a Hamlet as young, unjaded and open-
hearted. The whole production has a disarming honesty”.

Chrys Salt, Artistic Director of The Bakehouse, the 
organisation that brings the Globe to Scotland, said, “Once 
again BDS has shown itself to be a true believer in quality 
in the arts and that such quality should be made available 
to everyone. We, at The Bakehouse, along with the large 
audiences we know will enjoy this superb production in 
Dumfries, cannot thank them enough.”

BDS began its support for Shakespeare’s Globe visits in 
2008 with three performances of Romeo and Juliet. It has 
since supported The Comedy of Errors, A Midsummer Night’s 
Dream and As You Like it in consecutive years. The event and 
the location have proven so popular that it now represents 
one of the Globe’s most successful touring events.

In previous years the Dumfries performances were held in 
June but in 2012 the Globe is undertaking its ambitious 
Globe to Globe international Shakespeare drama festival and 
also touring in Spain in the run up to the Olympic Games and 
Paralympics in London. The Dumfries visit is now set for the 
buildup to the Bank Holiday weekend on the 22nd and 23rd 
of August.

“Shakespeare’s Globe Theatre visit to Dumfries has become 
an important and heartily enjoyed event in south west 
Scotland’s cultural calendar,” says Lesley Whyte. “BDS 
is proud to play its part and we look forward to another 
successful three performances.”

To find out more about Shakespeare’s Globe visit www.shakespearesglobe.com

BDS BACKS 
HAMLET

11



The 2012 International Consumer Electronics Show was the 
largest in the event’s 44 year history. BDS joined executives 
from business, government, entertainment, automotive, 
consumer electronics and every major industry as they 
converged on Las Vegas, Nevada between on 10-13 January 
2012. We found that information-rich, quality data is needed 
now more than ever before…

BDS AND THE 
DIGITAL FUTURE

Over one hundred and ten delegates and speakers 
attended the 2011 National Acquisitions Group (NAG) 
Conference, which was held at the Palace Hotel in 
Manchester on the Wednesday and Thursday, 7th and 
8th September. 

This was the organisation’s twenty-fifth anniversary. 
Birthday celebrations, which took place on the 
Wednesday evening, included a drinks reception, a 
three course conference dinner and the presentation 
of the NAG Excellence Award. BDS was delighted to 
sponsor the birthday decorations and a cake.

A central concern of the conference was the 
continuing uncertainty surrounding academic and 
public libraries due to continued pressure on budgets. 
Many of the papers and much of the discussion 
addressed this through the expressed need for the 
development of effective strategies and efficient 
tools for the future. The theme of the conference was 
Strategies for the future and keynote speaker Ken 
Chad launched the conference with a presentation 
entitled, ‘It’s time to look at strategy.’

The conference included both workshops and plenary 
sessions from practitioners from a wide variety of 
backgrounds. Speakers such as consultant Gordon 
Dunsire, Robin Murray, Vice President, OCLC Global 
Product Management, Paul Harwood, Deputy CEO 
of JISC Collections, and Paula Keogh from Capita 
(formerly Talis) shared their experience in areas such 
as RDA, the futures of the e-textbook market and of 
the Library Management System, and identifiers such 
as the ISNI.

There were numerous opportunities to network with 
publishers and library suppliers, as well as a chance 
for delegates to share their own knowledge and 
experience concerning pressing issues of the day.

The traditional image of libraries is changing and will 
continue to change. With the switch from print to 
electronic and the wealth of information resources 
now available in a variety of formats the conference 
raised as many questions as it answered and perhaps 
top of the list of those questions was: what may a 
library look like in the coming years?

To find out more about NAG and the 2011 NAG Conference visit 

www.nag.org.uk and www.nag.org.uk/events/Conference2011.php

WITH A 
LITTLE HELP 
FROM BDS…

by Sarah 
Armitage

NAG ADDRESSES 
THE FUTURE
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Keeping abreast of the latest developments in consumer 
electronics and data is vital for BDS in order to maintain 
the highest levels of service and compatibility for 
libraries and clients across the UK. CES offers new ways 
of communicating digitally, new ways of creating and 
retrieving data, new ways of doing business while all the 
time keeping the end-user in mind.

The explosion of online digital content, 
from books to the film of the book, 
from symphonies to film soundtracks 
to soul, from MMORPGs to the social 
network, has heightened the need for 
complete and accurate metadata to 
assist consumers in search and discovery of media content, 
whether books, movies, music or television. 

In addition, the increase in online distributors with widely 
different content submission requirements makes the 
delivery of accurate metadata a time-consuming and 
difficult process for content owners. Data aggregators such 
as BDS that can harmonise the quality, information-rich 
data that it creates or collects with diverse delivery and 
presentation mechanisms, whether it be a library catalogue 
or an electronic programming guide for a television.

There are so many ways to get content now and so few ways 
to find it easily. The growth of new access-enabling options 
such as satellite, cable, smart devices, tablet, e-reader and 
UltraViolet highlight an existing void left in the wake of 
technological advance which can be summed up in the 
words “search and discovery”. 

However, the long-standing experience of BDS, through its 
work with the library community, to provide super-simple 
search, discovery and access to digital content such as films, 
music, games and books will enable that void to be filled. 

It is perhaps ironic that the exacting standards and need for 
accuracy demanded by the traditional library systems of 
the world have laid the foundations for a comprehensible 
world-wide resource of tomorrow’s digital arena. The Tower 
of Babel will be codified by the librarian.

To find out more about CES 2012 go to www.cesweb.org.



The annual IFLA conference is an international forum where 
the library-world’s diverse concerns are aired, analysed and 
exchanged. One is made aware of how much libraries matter 
to societies that are radically different to our own in the UK. It 
was therefore appropriate that the 77th IFLA Conference was 
held in Old San Juan on the island of Puerto Rico.  

Over 3,000 delegates arrived on the Caribbean island that 
was once the doorway between Europe and the New World. 
Then the inhabitants were subject to the mighty Spanish 
Empire. Today, a US dependency, Puerto Rico and Old San 
Juan are again a crossroads, between the traditional and the 
hi-tech, the carriage and the motor car, poverty and wealth, 
oppression and opportunity. The setting was ideal for the 
conference subject: Libraries beyond libraries: integration, 
innovation and information for all which saw a stimulating 
series of papers and presentations organised into five 
conference tracks that allowed the innovative in libraries to 
be juxtaposed with core values at IFLA. 

IFLA attracts some of the best thinkers and speakers in the 
profession, and an early session in the conference, entitled 
Vision 2020: innovative policies, services and tools 
confirmed this. Derek Law, from the University of Strathclyde 
was one of the panel who described their vision for the 
future of libraries, exploiting technology to the advantage of 
their user communities. 

The new “shape” of the book was being fiercely debated, 
with digital content allowing a richer experience to the 
reader than the traditional linear format of the physical book. 
However, a session on the work undertaken in libraries with 
the assistance of the Bill and Melinda Gates Foundation, 
made us acutely aware of how many countries in the 
world are still struggling to provide access to libraries and 
fundamental rights such as literacy and education.

I am always struck by just how much innovative work is 
being undertaken in libraries all over the world, and IFLA 
is the ideal showcase. One session I attended was entitled 
Cataloguing: breaking barriers, with speakers from Slovenia, 
Spain, the USA and Taiwan. A session on e-Legal deposit 
included speakers from France, Chile, Germany, South Africa, 
New Zealand and the UK.
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Another valuable feature of IFLA is the visits organised to 
libraries local to the host city. A group of delegates from 
countries spread across the world, including myself, were 
lucky enough to visit the National Library of Puerto Rico. 
The history of the National Library was fascinating, a tale 
of activists such as Eugenio Maria de Hostos (1839-1903), 
who spent most of his life in exile, yet who campaigned 
tirelessly for education, literacy and the emancipation of 
women in his native land. Director Josefina Gomez and the 
Chief Archivist proudly presented their collections which had 
been painstakingly gathered from the remnants of Spanish 
colonialism and the subsequent American occupation.  It 
was truly a labour of love, demonstrating just how much 
libraries matter to a people still seeking their own identity in 
a complex world.

What is more, IFLA always presents surprises. On leaving the 
National Library I decided to walk back to my hotel. En route 
I discovered a Carnegie Library, which was under restoration. 
Readers of an earlier edition of BDS Life will remember how 
my fellow Scot, Andrew Carnegie, enabled libraries to be 
built all over the word.  Somehow, this discovery seemed 
like a metaphor for IFLA itself – some things change, but 
important issues remain the same. 

IFLA 2011 by Lesley Whyte

There is no other library-focused gathering that offers such an 
opportunity to share experience. It is about broaden learning 
and solutions and I always come way with new ideas about how 
to direct the services provided by BDS to a global audience...



“The functionality and design of a website should reflect 
more than the bottom-line targets,” says Ehaus Managing 
Director and technical guru, Matthew Pollock. “Today’s 
websites are flagships, often the first and only point of 
contact between the outside world and an organisation.”

Such care over concept as well as content was rewarded 
when Ehaus built website, www.yalebooks.co.uk was 
selected alongside Canongate.tv, QuercusBooks.co.uk, 
LonelyPlanet.com and Vintage-books.co.uk in the best 
website category of the recent FutureBook’s Innovation 
Awards, organised by The Bookseller, the aim of which is 
to “shine a light on success across the industry and new 
technology and digital partners and collaborators”.

Yale University Press was founded in New Haven, 
Connecticut in 1908 and first established a marketing base 
in London in 1961, going on to publish its own list of titles, 
alongside the books produced by its US head office, in 
1973. Yale now has a unique position as the only American 
university press with a full-scale publishing operation in 
Europe, employing a staff of over forty. 

Yale’s list includes history, biography, politics, music, 
religion, literature and current affairs, with books that have 
won many of the leading British literary prizes and awards 
including the National Book Award, the Warwick Prize for 
Writing, the Pulitzer Prize, the National Book Critics Circle 
Award, the Wolfson History Prize and the Longman-History 
Today award. It also produces the renowned Pevsner 
Architectural Guides series.

“With such an esteemed history and publications list we 
wanted to create a site that was elegant, rich in information 
and enlightening, reflecting, in a way, the handsome, 
intimate yet sophisticated surroundings of Yale’s Head 
offices in a Georgian townhouse on Bedford Square in 
London,” comments Matthew.

This elegance is combined with Ehaus’s in-depth 
functionality which features browsing by a range of 
subjects, formats and classifications; news, blogs and events 
interlinked with Yale titles that build a connected story of 
information for every title and author; an author database 
that creates a mini-site for each of the Yale list of authors 
and suggested titles linked to a client’s browsing history.

The site has to handle a backlist of some five thousand titles 
while about three hundred hardcover and one hundred 
and fifty paperback titles are added each year. This and the 
other website features are easily managed by Yale staff 
using the Ehaus CMS that is flexible and powerful allowing 
full control over its content.

“When we selected Ehaus to create our new website we 
knew them to be book industry experts in data integration 
and display. The site we now have uses the powerful Ehaus 

search facility in a non-intrusive way. We are delighted with 
the consumer-friendly interface that we have achieved, and 
have found Ehaus helpful, quick and responsive, but most of 
all, flexible, to our evolving needs. The project has been on 
time, on budget and has thoroughly met our expectations.” – 
Yale University Press.

On the night of the awards, the ultimate accolade went to 
travel publishing giant, Lonely Planet but both Yale University 
press and Ehaus are proud to have been in the running among 
such illustrious company.

“I like to think that we achieve something extra-special for our 
clients,” concludes Matthew. “That is always our aim. Certainly 
yalebooks.co.uk has been a pleasure in the making.”

For more information on Ehaus go to www.ehaus.co.uk. 

For more information on Yale Books go to www.yalebooks.co.uk.

Weesleekit, the multi-discipline design 
company that joined the BDS group in 2011, 
has been featured in the latest edition of 
Dumfries & Galloway Life magazine with a full-colour 
three page article highlighting the company’s work.

In its fiftieth issue the Scottish Consumer Magazine of 
the Year interviews Weesleekit Managing Director Steve 
Kirkpatrick who gives an insight into what brings success 
to the company that has designed for the National Trust 
for Scotland, international artists and major brands.

‘Make it fun, simple, cool, memorable, tantalising, touchy-
feely,” says Steve. “It just works.”

He goes on to tell the reader that despite the cutting edge 
tech and design behind the work Weesleekit undertakes, 
from websites to exhibition spaces, it is the traditions of 
print on paper that got him started as a designer.

“My first love is printed media. I love everything to do 
with print: the feel, the smell of the paper.”

Today, the Weesleekit team is at the cutting edge of web 
design, multimedia display, digital animation, apps and 
mobile websites but the job remains the same: 

“Helping clients stand out from the crowd,” is how Steve 
describes it.

To find out more about Weesleekit visit www.weesleekit.co.uk.

To find out about Dumfries and Galloway Life visit http://dgblife.co.uk/

WEESLEEKIT IN AWARD-
WINNING MAGAZINE
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EHAUS SITE HIGHLIGHTED 
BY FUTUREBOOK AWARDS

The new Yale University Press UK/Europe website, built 
by BDS’s web services arm, Ehaus, was short-listed for a 
FutureBook Award for best website. The site is a place that 
gives pleasure to the mind and spirit as well as displaying 
the products of one of the world’s most respected 
university presses…
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BDS was among the 300 guests from business, the arts and 
the media at the 25th anniversary Arts & Business Scotland 
Awards held at the Music Hall, Aberdeen, in October last year. 
BDS’s collaboration with Shakespeare’s Globe Theatre was 
short-listed for a “Sustained Partnership Award”.

The Awards celebrate the most outstanding and creative 
partnerships between business and arts organisations in 
Scotland. 

On the night, BDS’s contention for first prize was not 
strong enough to beat Bank of Scotland and the Edinburgh 
International Festival who took the honours in the Sustained 
Partnership category. Other competitors included The Royal 
Bank of Scotland Group and The Royal Edinburgh Military 
Tattoo, and ScottishPower combined with Glasgow Life who 
partnered Glasgow’s major music festival, Celtic Connections.

The judges were Peter Sharp, Employment Partner at 
McGrigors LLP in Aberdeen (Chair), Robert Collie, Chief 
Executive, Aberdeen Chamber of Commerce, Lucy Bird, 
Chief Executive, Marketing Edinburgh, Alice O’Rawe, Head 
of Development & Alumni Relations, Queens University, 
Imogen Russon-Taylor, former Head of Communications, The 
Glenmorangie Company and Susan Bruce, Chief Executive, 
City Of Edinburgh Council.

“Scotland has a powerful track record in creativity and 
innovation that enriches our culture, our communities and 
our quality of life,” said Arts & Business Scotland Chief 
Executive Barclay Price on the night. “These imaginative 
sponsorships are superb examples of the mutual benefits of 
business support for the arts.”

Other winners included Citizens Theatre, Glasgow, Scottish 
Ballet, National Galleries of Scotland alongside companies 
such as Brooks Brothers, Ludometrics, Scott + Co., and BNY 
Mellon.

“This is the third consecutive year that BDS has been short-
listed at these prestigious awards,” comments Lesley Whyte. 
“We are proud to be sponsors of Shakespeare’s Globe 
Theatre and honoured to be once again up there with some 
of the best organisations in Scotland.”

For more information about the Awards and Arts & Business go to 

http://artsandbusiness.org.uk/Scotland/business-services/2011-

artsandbusiness-scotland-awards.aspx

BDS AT 
A&B SCOTLAND AWARDS 

 

A fresh face has joined the BDS team in Dumfries. 
Andrea Sherry takes on the newly defined role of 
Operations Manager.

Andrea is responsible for maintaining the efficiency 
of the workflow in the creation of data on books and 
introducing new efficiencies into what is already one 
of the most successful and streamlined processes in 
Europe and America.

“When I arrived I was amazed at the speed of 
throughput that the BDS system achieves, balanced as 
it is with the remarkable accuracy of the data created 
on books as they arrive or are submitted as advance 
information.” says Andrea. ”Working at BDS offers a 
refreshing challenge.”

Andrea’s background is in civil engineering and she 
brings important skills and experience into her new 
post.

“It is remarkable how one skill set maps onto another,” 
comments Andrea. “Previously I dealt with the 
processing and quality of legislative boundaries. One 
of the vital elements there was the quality of the 
data and records concerning demarcations and their 
maintenance. However, the process was a lot slower 
than record creation at BDS.”

One of the most fascinating things that Andrea has 
encountered since she started is the ability of the BDS 
staff to create concise descriptions of a book from the 
wealth of information gathered about any one title.

“It is a remarkable skill and one that takes a great deal 
of experience to undertake successfully and within 
the rapid workflow process,” she observes.

Her current remit is to monitor what happens at 
BDS from the moment a book arrives to its return to 
the publisher, but she is already on the lookout for 
efficiencies.

“Efficiency is about many things,” she says. “For 
example, I want to reduce paper use in the office 
around the process of data creation. This will not 
only save money and waste but also help the 
environment.”

Andrea’s customer facing role is to assist with 
enquiries and answer customer needs around 
prioritising the creation of certain records and she 
also welcomes customer feedback on record creation.

Andrea can be reached on 01387 702255 or 

andrea.sherry@bibdsl.co.uk

NEW FACE AT BDS



Bibliographic Data Services Ltd
Annandale House
The Crichton, Bankend Road
Dumfries DG1 4TA

CONTACT US

www.bibliographicdata.com
www.bdslive.co.uk  
01387 702251
info@bibdsl.co.uk

Books & Media Managing Editor Harry Doherty is the author 
of one of the most successful music biography books of 2011. 
“40 Years of Queen” is the official biography of the one of the 
world’s leading rock bands and Harry was asked personally by 
the band to write it.

“I’ve known and written about them since the early seventies 
and we’ve kept in touch ever since, but this offer came out of 
the blue,” said Doherty. “It didn’t take me long to accept!”

“Harry is one of the very few people I trust to speak the truth 
as he sees it,” said Queen’s guitarist Brian May. “I probably 
won’t agree with everything he has said here - but I know that 
it will all have come from a place of goodwill, and a spirit of 
sharing his thrills - he never lost his boyish enthusiasm.”

Harry took on the project while carrying out duties on Books 
& Media – “lots of early mornings and late nights!” In all, the 
book took about five months to write, and involved frequent 
communication with the designers, from publishers Carlton, 
and input from Queen’s own quality-control. 

The book is a unique mix of text and exclusive photographs, 
memorabilia, tickets, posters and a CD of an interview 
the band did with Radio One. The end result was a lavish 
production, which received a swathe of good reviews. It has 
been serialised in the Daily Telegraph, was Q magazine’s Book 
of the Month and has been placed on many of the national 
newspapers’ Books of the Year lists. And that is how Harry 
Doherty’s book ended up being featured in Books & Media.

The book was launched with a party at the Groucho Club in 
London, where Harry Doherty spoke to the 300 guests. At 
the event Brian May told the audience how thrilled he was 
with the work. A small exhibition of historic Queen artefacts 
– including platinum albums, original lyric sheets, the robot 
from News of the World and May’s original “Red Special” 
guitar were on show. 

“It was a great evening,” said Harry, “and a fitting way to 
launch a biography of one of the finest bands ever to exist.”

“40 Years of Queen” rose to the top spot in the Amazon music 
biography chart and since its publication on October 3, has 
not been out of the Top 5.

And what’s next? Harry’s working on a book on his other 
favourite band, Thin Lizzy, which will be published next 
October by Omnibus Press, so more early mornings and late 
nights toiling over content lie ahead.

“40 Years of Queen” is published by Carlton, ISBN 978-
1847322272 £30.00. Available at all major book stores.

Expertise is at the heart of data creation at BDS but Books 
& Media, Managing Editor, Harry Doherty didn’t expect to 
become the subject of his own expert analysis when his 
recent book on super-group Queen was serialised in the 
Daily Telegraph and made the Books of the Year lists…

HARRY TOPS 
THE CHARTS

Harry Doherty with Brian May, Eric 
and Karen Green at the launch
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